Americans are expected
to spend more than ever
on gifts for
Father's Day this year:
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Father's Day spending ha wn 70 percent, approximately $6.6
billion, since 2009

The biggest drivers of Father's Day spending are growth in spending
by consumers ages 35-44, and spending on clothing, special outings
and gift cards

This year, 75.9% of people plan to celebrate and are expected to spend
a record $138.97, up from last year's $132.82, and up from $91in 2009

Consumers ages 35-44 plan to spend the most at an average $197.66,
over $100 more than this age group spent 10 years ago

Men planned to spend the most for Mother's Day this year and are also
likely to spend more than women for Father's Day at $160.74 compared
with $118.29
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