DO'S AND DON'TS OF
EMAIL MARKETING FOR
RETAIL

AUTOMATION

Marketing automation helps retallers connect with their customers on a more

personal level. Customer journeys help you deliver the right message at the
right time to the right person.

4 DO

MOBILE

3% DONT

Manually create and send
every emall campaign. You
won't have time and you'l
leave money on the table.

320% more revenue.

This one is simple: you need to make sure your emails are mobile friendly—no
ifs, ands, or buts about it.

<+ DO

Use a mobile-friendly
email template 5o your
email looks great on
tablets and smartphones.

DATA

X DON'T

Assume your email will
be mobile friendly.
Preview before you send
~there’s a really good
chance itwillbe ona
mobile device.

Emails Opened
by Device

53% 47%
Average Day
75% 25%
Hoiiday Season
4-.

Better information gets better results. Get the scoop on your customers including
their interests, purchase history, birthdays etc. Send emalls leveraging that data.

69%

‘Online shopping carts

filled, only to/be abandoned

J/ DO > DONT

Use data from third-party Use purchased data or
apps and integrations like “dirty data®. If your data is
Shopify, d diable y send th
‘WooCommerce to fuel wrong recommendations to
your ks %




