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ABUNDANCE OF ONLINE SHOPPING
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HOW FREQUENTLY DO WE SHOP ONLINE AND
WHAT KIND OF ONLINE SHOPPING IS MOST COMMON?

HOW MANY TIMES A
MONTH DO YOU ORDER
SOMETHING ONLINE?

34%

HOW DO YOU SHOP?

Online mass marketplaces B4
2,Q., Amazon 2

Search engine 64%

Store websites

Auction websites

e.g. EBay

“Daily deals’ websites Mzrhmmﬂlfs were

e.g., Groupon ; twice as likely as

baby boomers to use

Daily deals websites
and social media

marketplaces.

Social media
marketplaces

Source: Survey of 983 people

TOP ONLINE STORES
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MOST COMMONLY-SHOPPED
ONLINE VENDORS, BY GENERATION

1. Amazon 1. Amazon 1. Amazon

2. Walmart 2. Walmart 2. Walmart

3. eBay 3. eBay % eBay

4. Target 4. Target 4. Target

5. Kohl's 5. Costco 5. Best Buy

6. The Home Depot 6. Kohl's 6. Apple

7. Macy's 7. The Home Depot 7. The Home Depot

8. Bath & Body Works B. Best Buy 8. Costco

9. Wayfair/Office 9. Bath & Body Works 9. Sephora
Depot/Staples (tie) Apple (tie) 10. Nike

WHAT'S YOUR #1 REASON FOR HAVING A PRIME MEMBERSHIP?
67%

18%
13%

1%
For the free Convenience of For the suite of other Other
2-Day shipping variety of products services such as
available Prime Video,

Amazon Music, etc.

Source: Survey of 9835 people

GROCERY DELIVERIES
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HOW MANY PEOPLE ARE COMFORTABLE WITH
HAVING THEIR GROCERIES DELIVERED?

PERCENTAGE OF PEOPLE WHO'VE
USED A GROCERY DELIVERY SERVICE

Baby Boomers Generation X  Millennials

OF PEOPLE WHO HAVEN'T USED A GROCERY DELIVERY SERVICE,
MORE THAN 60% SAID THEY'RE UNLIKELY TO START.
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MOST USED GROCERY DELIVERY SERVICES
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Note: Individual categories may not add up to 100% due to rounding
Source: Survey of 983 people

‘ REASONS FOR SHOPPING
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THE TOP REASONS PEOPLE PREFER g,
IN-STORE VS. ONLINE SHOPPING

=3 Onine. -
purchase i

i
Solcanhave the | ] '
rodu i [ Frice
product Ee e |

-l
=

BS

i
. HEER e~ D
| want to t 5 To avoid i
first people

B
I | can read product |

| enjoy going f 8 -

s b!ne Lk | 26% reviews before

making a purchase |

| don't want my

| |

: Icanpurchase |
o oo [ 12% procucs fhat arent
shipping i available locally i
|want to talkto [ 4 5o, To avoid l' 399
salespeople salespeople | 2

|'

| dont wantmy | Products are I
product lost l 9% generally less
during shipping  § expensive g

| |
| don't trust the | | can multitask k
security of online I 4% while | shop
shopping E online g
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SHOPPING SECURITY

A A
HOW MUCH DO FRAUDULENT CHARGES COST CONSUMERS?

The median amount
fraudulently charged in
unauthorized purchases was

HOW DID THEY HANDLE IT?

| contacted my

: 65%
bank or card issuer

| called the company
directly to get it resclved

| contacted the FTC's Bureau
of Consumer Protection

| took legal action

My bank handled it
without my intervention

Mone
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