2017 GLOBAL SHOPPER STUDY

RISING SHOPPER EXPECTATIONS
OUTPACE IN-STORE TECHNOLOGY

Zebra’s 10th annual shopper study, analyzing shopper satisfaction and retail technology trends, reveals that
merchants have come a long way over the past decade in enhancing the in-store shopping experience. At the same
time, shopper expectations continue to rise at an exponential rate and vary greatly between generational groups.
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A REGIONAL PERSPECTIVE: SHOPPERS
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