
COMMERCE 
EVERYWHERE 
IN RETAIL 
A EUROPEAN 
FOCUS

RETAILERS ARE LETTING THEIR 
CUSTOMERS LIVE REAL-TIME 

ANYTIME CONTEXTUAL 
EXPERIENCES WHETHER ONLINE 

OR OFFLINE EVERYWHERE

INNOVATION IS ON THE RISE:
IN 2019, INNOVATION-RELATED

ACTIVITIES WILL ACCOUNT FOR A 
SIGNIFICANT SHARE OF IT BUDGETS

Source: IDC's Retail Innovation Survey

INNOVATION AND 
CX PERSONALIZATION 
ARE AMONG THE TOP 3 
BUSINESS PRIORITIES

Source: IDC European Vertical Markets Survey, 2018–2019 

EUROPEAN RETAILERS' 
TOP PRIORITY FOR DISTRIBUTION 
MODEL POINTS TO MARKETPLACE

RELATIONSHIPS
Source: IDC’s 2018 Retail Innovation Survey

RETAILERS' TOP 3 INFORMATION
PRIORITIES ON SECURITY ARE DATA
LOSS PREVENTION, COMPLIANCE TO
NEW REGULATIONS, AND IDENTITY

AND ACCESS MANAGEMENT
Source: IDC European Vertical Markets Survey, 2018–2019
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Source: IDC European Vertical Markets Survey, 2018–2019 

LOB CONTROL AND INFLUENCE 
INCREASES OVER TIME

IDC European Vertical Markets Survey, 2018–2019 
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SUPPLY CHAIN TRANSFORMATION 
IS ABOUT EFFICIENCY AND 

RESILIENCY TO DISRUPTION

59% expect to 
be disrupted within 

the next year
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E�ciency and e�ectiveness – do 
the things we do today in the 
supply chain better

Be resilient to market disruption -  have a supply 
chain that can quickly adapt to disruptions in the 
marketplace (fast follow)

Be the disruptor -  supply chain supports new business models 
or dramatically reimagined ones (leader, bleeding edge)

Horizon 1

Horizon 2

Horizon 3

60% say it’s 
about e�ciency 
(driving the ROI)
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relationships >

AI INVESTMENTS 
ARE TOP PRIORITY FOR 
EUROPEAN RETAILERS

INNOVATION ACCELERATORS
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Source: IDC European Vertical Markets Survey, 2018–2019 
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The results of this survey are published in the European Retail Digital Transformation Strategies program, 
which examines the impact of digital transformation on European retailers' business, technology, and 
organizational areas.
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